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Executive Summary  
The primary purpose of this  deliverable is to present the dissemination activities 

of the RAMCIP project within the first 12 months of the project duration (January 

2015 -  December 2015).  

Being the first of the ñPeriodic Dissemination Reportò deliverable series (D9.1, 

D9.6 and D9.7) , this  report presents also the overall dissemination strategy of 

the RAMCIP project. Then, it describes the efforts that were put from the project 

during its first year period, toward establishing dissemination and communication 

activities in line with the defined dissemination strategy and plan.  

With  respect to the projectôs dissemination strategy, after the initial , essential 

step of the identification of the projectôs dissemination opportunities and target 

groups, the projectôs means of the d isseminat ion were defined, as well as a 

detailed implementation plan for the projectôs dissemination activities that shall 

be kept as reference throughout its duration. The definition of all the above was 

strongly aligned to the projectôs overall dissemination aims as defined in the 

RAMCIP Description of Action  (DoA) .  

More specifically, the main dissemination targets of the project involve the 

primary target end users of the RAMCIP robot, their relatives and caregivers, 

associations related to the target communitie s, the robotics industry and 

professionals, focusing on the service robotics sector, the general public, and the 

scientific communities related to the projectôs Research and Development  (R&D)  

activities. The projectôs means of dissemination fall in the scope of publications, 

events and E -media, while the corresponding activities that have been defined in 

the projectôs dissemination strategy can be grouped in the categories of: (a) web 

presence, (b) scientific publications, (c) liaison with related projects,  initiatives 

and associations, (d) organization/participation in thematic events related to the 

project, as well as (e) establishment of promotional/dissemination material to 

support the projectôs dissemination actions.  

For each of the above types of diss emination activities, the projectôs 

dissemination plan has defined specific Key Performance Indicators ( KPIs )  for 

each reporting period, in line with the overall  aims that have already been set in 

the projectôs DoA. In addition, a detailed timeline has been defined for the 

implementation of the projectôs core dissemination activities, along with 

respective allocation of roles among the WP9 partners, including the leading roles 

for the establishment of contacts with related projects, initiatives and 

associat ions, as described in detail in Annex II of the present deliverable. The 

projectôs dissemination plan will remain open throughout the projectôs duration, 

so as to be adapted in case this is deemed necessary in the next project periods.  

Focusing on the core  part of the present deliverable, dedicated to the reporting of 

the projectôs dissemination activities for this period, it should be first of all 

pointed out that from the beginning of the project, strong we b presence has been 

established for the project, through the projectôs website, use of social media, as 

well as through a large , EU-wide press release that was circulated announcing the 

RAMCIP project start. Moreover, a series of promotional material (e.g. project 

leaflet, poster, reference presentation etc.) were made available and the first 

issue of the project newsletter was circulated in line with the projectôs 

dissemination plan. Further to those activities, project partners participated 

during the reporting period in a series of events to present RA MCIP and 

established liaison with several projects, initiatives and associations related to the 

RAMCIP project. In addition, and despite the early stage of the projectôs R&D 

activities, the project already established publications in scientific conferences  

and journals.  

All the above are reported in detail in Section 3 of the present deliverable. Then, 

Section 4 of the deliverable provides a summary of the projectôs dissemination 
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activities for the reporting period, evaluating the respective achievements t o the 

KPIs set in the projectôs dissemination strategy. Summarizing the outcomes of 

this evaluative summary, it should be noted that RAMCIP has successfully fulfilled 

the aims that had been set for the reporting period, whereas future project 

deliverables of the ñPeriodic Dissemination Reportò series will reflect the project 

progress toward the KPIs of each reporting period.   
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1.  Introduction  

1.1  Purpose and scope of the Deliverable  

This report describes the work carried out in WP9 ï ñDissemination and 

Exploitationò and specifically in the tasks related to the projectôs dissemination 

activities during the first year of the project .  As such, it s purpose is two - fold; on 

the one hand, the present deliverable describes the overall dissemination  strategy 

that has been defined for the project and on the other, it reports the actions that 

have been taken by the RAMCIP consortium during the first project year in the 

scope of the implementation of the RAMCIP dissemination strategy.  

The current docume nt is the first of the ñPeriodic Dissemination Reportò series of 

RAMCIP deliverables, focusing on the dissemination activities of the first project 

year. The subsequent versions of the deliverable ( which are to be delivered at 

M24 and M36) will include the  reporting of dissemination efforts from M12 to M24 

and from M24 to M36 of the project respectively. Moreover, it should be pointed 

out that the projectôs dissemination strategy will remain open to modifications 

throughout the projectôs duration, so as to be revised in case that adjustment 

during the course of the project (or/ and to new opportunities )  is deemed 

necessary.  

1.2  Approach and Relation to Tasks and other 

Deliverables  

The current deliverable is mainly related to Tasks 9.1 (Dissemination material and 

publication policy) and 9.2 (Project website). It is the first of the ñPeriodic 

Dissemination Reportò deliverable series (D9.6, M24; D9.7, M36), within which 

the project efforts in the scope of dissemination activities will be reported 

throughout the proje ctôs duration.  

1.3  Structure of the Document  

The present deliverable begins  (Section 2)  with the description of the projectôs 

Dissemination Strategy, which has been defined during the first months of the 

projectôs duration, on the basis of the projectôs Dissemination goals as set in the 

DoA and through collaboration with all project partners involved in the 

corresponding WP9 activities.  

Section 3 provides an in -depth reporting of the dissemination activities that have 

been performed during the reporting  period (M1 -M12) .  

Finally, Section 4 provides  an evaluative  summary  of the RAMCIP dissemination 

act ivities  for the reporting period . It uses  a number of metrics that assess the 

efficiency of the effort spent by the consortium as well as the consistency of the 

implemented activities with regard to the detailed dissemination plan of the 

project.  

The deli verable concludes with a brief summary  of the report findings and shapes 

conclusions resulting from the evaluation of the dissemination activities 

undertaken so far and their effectiveness towards achieving the targets set in the 

Dissemination Strategy of the project.  

In the end of the present document, three Annexes can be found, providing a 

detailed overview of (a) Scientific journals and conferences relevant to the 

RAMCIP project, which can be targeted for disseminating the corresponding 

project results (Annex I), (b) Related projects, initiatives and associations that 

have been defined as potential liaison targets for the project in the scope of its 

dissemination strategy (Annex II), as well as (c) Related events that can be 

targeted for RAMCIP participa tion in the next project periods.  
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2.  The RAMCIP Dissemination Strategy  
The overall projectôs dissemination objectives presented in the RAMCIP DoA 

(Annex I) focus on  rais ing  awareness of key stakeholders and promote European 

and universal status in the scientific and application areas addressed by the 

project.  Key  objectives are to raise awareness of the projectsô concepts, 

technologies, and applications among the target end users, the related healthcare 

sector and the service robotics community.  

In order to achieve the desired results in both collaboration and publicity, RAMCIP 

must execute a series of actions to ensure that all of the above will be performed 

effectively and in such manner that the projectôs reputation and work effort is 

enhanced.  

These objectives are considered valid and reasonable, as can be judged early on 

by actions already performed, keeping in mind that this project has not yet 

produced applicable produc ts, i.e. the first version of the  RAMCIP operational 

robotic  system  is anticipated within the second project year .  

 

Apart from setting these valid objectives and tasks, the following have been 

identified:  

Å Dissemination methods, i.e., which media, events,  and products 

will be used in order for the objectives to be met  

Å Mechanisms and rules to safeguard both the external perception of 

the project and partnersô work and effort 

 

The RAMCIP dissemination plan consists of a number of steps, which are being 

def ined at this early stage and will be maintained and refined throughout the 

duration of the project:  

1.  Identification of opportunities and target groups for dissemination 

activities  

2.  Definition of methods and media to be exploited for these activities  

3.  Establishment of rules that will assure the quality and legal -ethical 

conformity of the activities  

4.  Production of the material to be used for these activities  

5.  Management of activities  

6.  Monitoring of trends, activities organized or performed by exte rnal 

groups, and progress of project work  

7.  Adaptation to the ñevolving environmentò by exploiting new 

opportunities and, if appropriate, refining the objectives  

8.  Evaluation of the progress of dissemination activities  

 

In the following paragraphs, we provide a short description of the above steps 

and the initial rules and guidelines that will drive them. However, all of these are 

subject to continuous revisions and refinements. The appropriate project teams 

will handle many classes of activities or opp ortunities on a case -by -case basis.  

 

2.1  Identification of opportunities and target groups  

The RAMCIP dissemination objectives implicitly refer to a wide range of activities. 

In order for these to be more easily achievable, a concrete mapping of specific 

oppor tunities and tasks has been  made.  
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Due to the multitude of end -users as well as stakeholders and beneficiaries that 

approach cognitive impairments and service robots from different perspectives  

(physicians, patients, researchers, robotic  companies, health care organizations , 

etc.), different means and methods have been  employed to reach each different 

group.  

The following list contains the initial areas sought for obtaining contacts and 

opportunities for collaboration and target groups for dissemination:  

Å RAMCIP consortium members participating in relevant projects  

Å Other relevant projects  

Å RAMCIP consortium members participating in relevant task forces  

Å Other relevant task forces  

Å Standardization committees  

Å User communities  

The key dissemination target  groups of RAMCIP involve the primary target end 

users of the RAMCIP robot (i.e. elderly people, with MCI and early AD), their 

relatives and caregivers, associations related to them, scientific and academic 

communities related to the RAMCIP research fields , as well as the robotics 

industry and professionals in the field of service robotics.  

These key target groups are described in detail in the following section  (Section 

2.2) . 

To further enhance  the effectiveness of the RAMCIP dissemination actions, further  

target groups have been  identified, including but not limited to:  

Å   Political institutions, i.e., EU Office of Public Health, EU Social 

Insurance Office; and the European Economic and Social 

Committee.  

Å   Members of EU commission, in order to increase the recognition of 

the solutions developed in RAMCIP.  

Å   Nongovernmental organizations (NGOs), i.e., health care 

maintenance organisations, Red -Cross.  

Å   National and international scientists from related fields.  

Å   Participants in  the RAMCIP trials , their friends and relatives.  

Å   Researchers and scientists  involved in RAMCIP (e.g., through 

internal meetings, workshops, etc.).  

Å   Schools and other educational institutions (e.g., by giving groups 

the possibility to visit and learn about RAMCIP)  

Å   General public. This will ensure that specific relevant aspects of the 

research progress made within RAMCIP will  reach the respective 

target groups.  

RAMCIP partners participating in other projects offer an excellent opportunity to 

establish qu ick links among parties through the common participants. We expect 

to use the following methods:  

Å Joint organization of events, either public (e.g., workshops) or 

internal (e.g., training), to minimize cost and maximize benefit  

Å Brainstorming meetings to  help address  common challenges  

Å Exchange of technology and knowledge  

We believe that RAMCIP must reach a mature technological stage prior to 

collaboration with external projects. However, t his does not prevent RAMCIP from 

monitoring relevant projectsô publicly announced work progress, identifying 

opportunities for collaboration, and, if appropriate, initiating collaboration at early 

stages.  
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2.2  Key  Target Groups  

The dissemination plan sets out specific, relevant target groups covering the full 

range of potent ial users in the relevant health ecosystem and robotics research 

communities. Each dissemination activity should  be tailored to the specific group 

and the message that shall be conveyed.  

Focusing on communicating with  potential end users and related stakeholders of 

the envisaged RAMCI P solution, five  main categories of dissemination targets 

have been id entified for the project, as outlined in Figure 1 below and described 

in detail in what follows.  

 

 

Figure 1 : Outline of the RAMCIP core dissemination target groups  

 

2.2.1  Primary t arget end users  of the RAMCIP robot  

The first target audience of RAMCIP are the expected beneficiaries, i.e. older 

people, specifically MCI and AD patients .  

This group should be convinced by solid arguments and demonstrations where 

possible, over the benefits that the RAMCIP service robot c an provide in their 

daily life and its contribution towards enhancing  their overall quality of life.  

Project dissemination and communication actions toward this group should focus 

on preparing the grounds for increased user acceptance of the envisaged rob otic 

assistant solution. In this scope, special attention should be put on highlighting 

the safety aspects of the RAMCIP robot.  

Moreover, during the communication activities toward this target group, attention 

should be paid on underlining the fact that th e RAMCIP robot comes as a 

supplement to human caregivers and not as a replacement, since as has been 

highlighted by the user surveys of WP2, potential primary end users of the 

RAMCIP robot (i.e. MCI and AD patients) would be reluctant to have human 

caregiv ing tasks totally replaced by a service robot.  

2.2.2  Relatives and caregivers  

The second, highly important target audience are the relatives and caregivers  

of the first target group. This target audience can be split in three  major sub -

groups :  

¶ Family members  and relatives  of MCI and AD patients, such as spouses or 

children of MCI/AD patients, as well as siblings etc.  
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This target group is considered as the main responsible group that can boost 

the adoption of the foreseen RAMCIP robot in the daily life of MCI/ AD patients, 

as these persons shall have a majorly influential opinion, or in some, far from 

rare, cases, the final decision over whether the RAMCIP robot shall be used to 

assist their MCI/AD relative in her/his daily life. Moreover, they may have the 

role  of catering for the costs related to the robot, partly or in full . 

In this scope, the members of this target group should be convinced with solid 

arguments over the capability of the RAMCIP robot to provide effective 

assistance in the daily life of the pa tient, as well as the acceptability of the 

overall robotic assistance and its functions from the side of these users , while  

the way that user safety is assured during HRI is also  of major importance .  

In parallel, they should be convinced of  the cost -effec tiveness of the robotic 

assistant, as the cost to apply it in the daily life of their relative s should justify 

the added value that it will introduce in the overall quality of life of the patient.  

A further major factor that can play a decisive role in the ir opinion about the 

RAMCIP robot, is the support that the proposed solution can provide to their 

caregiving tasks. The proposed robotic assistant can be viewed as a 

supplement to  human caregivers, aiming to undertake a part  of their 

caregiving burden. Thi s is of particular importance for MCI/AD patient relatives 

that offer frequent (if not continuous) assistance to MCI/AD patients at their 

home.  

¶ Medical Doctors  dealing with MCI and AD patients, especially those from the 

fields of neuro logy, geriatrics, ps ychiatry, as well as neuropsychologists . 

This target group comprises health professionals who have daily contact with 

MCI/AD patients, whereas in most cases their opinion is well respected from 

the patients and their relatives. As such, they can clearly pl ay a key role in the 

potential of the RAMCIP robotic assistantôs future adoption, once they are 

convinced of the added value that the RAMCIP robot can bring into the lives of 

MCI/AD patients. On top of this, communicating the aims of the RAMCIP 

project and  the objectives of the envisaged solution  to this target  group (which 

is an active effort since the beginning of the project ) , is considered highly 

essential for providing us with valuable feedback over the overall project 

vision.  

¶ Nurses  and professional caregivers  of MCI and AD patients, providing care 

services to such patients either at day -care centres, at hospitals or at home.  

Similar specificities to the above group (medical doctors) apply in general to  

this target group (nurses and professional careg ivers)  as well . Nevertheless, a 

mixture of specificities encompassed by the family members group  (especially 

those who undertake daily caregiving tasks on their own ) , exist  as well . More 

specifically, this target group comes in daily contact with MCI/AD pa tients; as 

such, on the one hand they are very well -aware of the needs of MCI and AD 

patients in their daily life, as well as their behavioural characteristics and their 

possible attitude towards a service robot for daily life,  in terms of  domestic 

assista nce provision. On the other  hand , they often establish a strong bond 

with the patients they look after, which can lead to potentially  influenc ing  

them , as well as their family members ô decisions.  

Therefore, having within the RAMCIP communication strategy,  a clear focus 

also on this group is highly beneficial for boosting the potential of the 

envisaged solution for future adoption. Similarly to  the MCI/AD patients target 

group, it is highly important to underline within the communications to such 

healthcare  professionals, the fact that the proposed service robot comes to 

complement them in their caregiving tasks and not to replace them, as fear for 

the latter can lead to a largely negative predisposition toward s the envisaged 

solution.  
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Given their well -estab lished networks of target end users and healthcare 

professionals, ACE and LUM partners are the primarily responsible ones to 

perform dissemination activities targeted to the corresponding groups described 

above.   

2.2.3  Associations related to the target communit y  

The third target audience includes the associations related to the target 

community ( including the opinion leaders and the decision makers). Such 

associations indicatively include in the case of RAMCIP, national and European -

level Alzheimer groups (e.g. Alzheimer Europe 1), carers associations (e.g. 

Eurocarers 2), the EU confederation of care home organizations 3 and others .  

As in the case of all the above target groups, these associations must be 

persuaded  with solid arguments demonstrating the validity and the overall socio -

economic benefits of the solutions developed by the RAMCIP project. This is 

highly crucial for boosting our proposed service robotôs potential for future 

adoption, as such associations c an play a key role in further disseminating the 

project outcomes and the envisaged rootôs capabilities and potential to improve 

the MCI patientsô (as well as relatives) quality of life, through their well-

established communication networks and channels.  

An overview of the RAMCIP dissemination targets that fall in this category, along 

with the definition of the foreseen liaison scope and the project partner(s) 

responsible for establishing it , can be found in Annex II of the deliverable.  

2.2.4  Scientific and acade mic communities  

The scientific and academic  communities related to research areas of relevance 

to the RAMCIP project are also among the main target groups for the projectôs 

dissemination and communication activities.  

This target group corresponds to resear ch and academic organisations, scientific 

journals, Committees, Internet Fora, and other working groups in research fields 

related to the RAMCIP work. It also includes the related research projects that are 

active throughout the duration  of RAMCIP project ï mostly European projects, but 

also other national and international projects.  A list of current research projects 

related to RAMCIP , as well as the projectôs plan for establishing liaison with those 

can be found in Annex II  of th is deliverable.  

The multidisciplinary nature of RAMCIP will allow reaching distinct scientific 

communities. In addition to the core research fields of RAMCIP related to a series 

of service robotics technologies such as computer vision for house environment 

and human activity monitoring, robotic manipulations and safety, significant 

contributions are expected in fields such as human behaviour modelling, robot 

cognition and human robot communication. This requires a co -ordinated strategy , 

being  able to increase the synergies bet ween each of these areas whilst balancing 

the implementation of the core RAMCIP concepts with the additional research 

work on each of the involved scientific areas.  

2.2.5  Robotics industry and professionals  

The robotics industry and professionals  sector  are considered o f particular 

importance in the projectôs dissemination and communication activities, especially 

in the currently blooming field of service robotics . In this scope, the SME RAMCIP 

partners, i.e. SHADOW and ACCREA play a leading role in  diss eminating the 

                                           
1
 http://www.alzheimer-europe.org/ 

2
 http://www.eurocarers.org/  

3
 http://www.echo-eu.com 

http://www.alzheimer-europe.org/
http://www.eurocarers.org/
http://www.echo-eu.com/
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project objectives and outcomes through their well -established respective 

networks and communication channels.  

2.2.6  General public  

This target group encompasses the public in general, including dissemination 

activities focused on the public awaren ess of the RAMCIP project and on the 

thematic of service robots for assisted living applications. It will be reached by 

traditional means such as press releases, references to the project in broad -scope 

media (newspapers, magazines, documentaries) , the pro ject website  and social 

media channels . 

 

2.3  Means of Dissemination  

The presented dissemination opportunities illustrate the need for various types of 

methods that assist in meeting the objectives of these activities. These can be 

grouped into methods that:  

Å Facilitate collaboration among involved parties, i.e., bidirectional 

flow of knowledge and technology  

Å Promote the publicity of the project and its results in a 

unidirectional, informative manner  

Å Provide targeted or generic information to RAMCIP -depende nt 

communities  

Å Allow the provision of feedback and suggestions/requirements 

raised by scientific and user communities  

 

The various methods and media that will be exploited for the purposes of 

RAMCIPôs dissemination activities can be considered to  fall pr imarily within the 

following areas:  

Å Publications  

Å Events  

Å E-media  (online presence and project documentation)  

 

Publications  refer to both electronic and printed media. They include:  

Å Press releases  and short articles published on the Internet or in 

jo urnals and magazines  

Å Project Newsletters  

Å Academic - level papers published in peer - reviewed scientific journals  

and conferences  

Å Project Public Deliverables  

For academic and research organizations, publications can be also considered as 

a form of exploitation of RAMCIPôs results, while press releases and newsletters 

directly support the exploitation of RAMCIP by making its products publicly 

known.  

 

Events  refer to both collaboration and dissemination and include participation in 

or organization of:  

Å Presentations and feedback sessions at major forums or trade 

shows  

Å Training events  

Å Participation in external events, including conferences, networking 

sessions  and s pecialized meetings  
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These events may be organized by the RAMCIP project itself, other projects, the 

European Commission, or other organizations.  

 

E- media  includes the overall projectôs online presence, the RAMCIP project 

website and the services /project documentation content  that is made available 

there in , including :  

Å Content publish ed on the site  (project facts, news etc.)  

Å Presence in popular Social media such as Twitter and LinkedIn  

Å Really Simple Syndication (RSS) feeds publishing RAMCIP news and 

information on the websites of interested parties  

Å Contact forms that allow the p rovision of feedback and the 

submission of requests to the appropriate RAMCIP contacts  

Å Additional project documentation/dissemination material, such as 

leaflets, posters, videos and reference presentations  

 

The key elements of the RAMCIP Dissemination an d Communication strategy 

described above are summarized in the Table below , along with the respective 

target KPIs and main target groups involved in each case , as have been defined 

in the projectôs DoA [1] .  
 

COMMUNICATION & 
DISSEMINATION 
SUPPORTS AND 

CHANNELS  

KPIs  

MAIN TARGET STAKEHOLDERS  

Assistive 
Robotics 

Sector  
End -users  

Related 
Associations  

Project documentation  

Leaflet  1 initial version + update  X X X 

Poster  1 initial version + update  O X O 

Reference PPT 
presentation  

1 initial version + update  X X X 

Project publications  

Press releases  At least 1 per year  X X X 

Project newsletter  6 (semestrial issue)  X X O 

Articles and 
proceedings  

3 publications per year (in 
average)  

O X O 

Project deliverables  See list of deliverables  X X X 

Project video / 
slideshow  

1 initial version + update  X X X 

Online presence  

Project website  1 website, monthly updated  X X X 

Related websites  10+  Depending on specific website  

LinkedIn  At least 1 monthly update  X X X 

Twitter  At least 1 weekly update  X X X 

Events  

Presentation & 
feedback sessions  

3 X O O 

Training sessions  3 O X O 

External events  30+  Depending on specific event  
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Caption:      

X Main target  O 
Secondary 
target  

 

The way that the above methods and media have been planned to be 

implemented throughout the projectôs duration, as well as the specific actions 

that have been taken from the RAMCIP project in this respect during the 

reporting period are described in detail in the following Sections 2.4 and 3 

respectively.  

2.4  Implementation plan for Di ssemination  activities  

The present section describes the implementation plan for the RAMCIP 

dissemination activities. In order to provide an introductory overview, Figure 2 

below presents the main action lines of the RAMCIP dissemination activities, 

identifying major classes, as a basic step for further integration of the 

dissemination activities:  

¶ Backbone disse mination actions correspond to the publication of core papers 

presenting the project as a whole, project presentations at major events, 

liaisons with related projects, initiatives and associations, presentation and 

feedback sessions, as well as demonstrati ons and training sessions with target 

end users and stakeholders  

¶ Specialized actions, such as publication of specialized papers by individual or 

small clusters of partners ( on a task or WP level).  

¶ Geographically restricted actions, such as contacts with n ational associations, 

regulators and policy makers, contacts with national industry, actions for local 

media, etc.  

¶ Development and administration of dissemination material in support  of  the 

relevant  actions, including the website, the presence on social m edia, the 

newsletter, general promotional and informational material, etc.  

 

 

Figure 2  Overview of  the RAMCIP Dissemination Activities  structure  

 

The management framework for the RAMCIP dissemination activities should 

ensure that these blocks of activities are properly addressed, so as  to maximize 

the projectôs dissemination impact. It is also important to ensure that the 

respective activities produce an overall coherent and comprehensive set of results 

for the RAMCIP project .  

It should be noted at this point that some of the dissemination activities are to be 

carried out directly by WP9 core partners (in the context of Tasks T9.1 and T9.2), 

Supporting Materials: website, promotional material,  

Newsletters, social media, press releases  é 

Local actions 

(regional, 
national), 

including local 
liaison points 

(public bodies, 
associations ), 

talks, local media 
publicationsé 

Specialized actions 

(WP - level, task -
level or partner -

level, including 
publications, 

presentations, 
contributions to 
other initiatives, 

etc.)  

Backbone 

dissemination actions 
(papers and 

presentations on the 
core concepts, liaison 

points, participation in 
events , 

demonstrationsé) 
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while others are  supposed to have a strong coordination support from T9.1 . In 

this scope, the d issemination management structure focuses  on steering , 

monitoring  and  delegating  the actual execution of each dissemination action to  

the most suitable partners (according to their profiles, location and expertise).  

The management framework should also enhance synergies between the different 

activities. For instance, presentation mate rials (PowerPoint presentations, figures, 

photos) will be shared and reused among the consortium  (corresponding 

collaboration means are provided through the projectôs private SVN repository), 

while safeguarding the authorship of each partner. This shall im prove the overall 

quality, effectiveness and coherence of the produced materials.  In what follows , 

the dissemination strategy, objectives and monitoring indicators  for the RAMCIP 

dissemination activities are described . 

2.4.1  Dissemination Strategy, Objectives an d Monitoring 

Indicators  

Table 1 below presents the implementation plan for the dissemination strategy of  

the project, detailed per type of dissemination activity.  

Web Portal and Presence on Social Media  

M1 -M6:  

Design and  Development of the web site  

Establishment of presence on Social Media  

M6 -M36:  

Regular update of the website content  

Regular actions on social media  

Scientific Publications  

M1 -M12:  

At least 3 scientific papers, including:  

-  1 paper about the core of the project  

M13 -M24:  

At least 3 scientific papers, including:  

-  papers related to each of the technical WPs (WP2 -WP6)   

M25 -M36:  

At least 3 scientific papers, including:  

-  1 paper about the core of the project and pilot res ults  

-  papers related to the technical WPs (WP3 -WP6)   

Liaison with related projects and initiatives  

M1 -M12:  

Develop  contact plan  for related projects, Initiatives and Associations:  

-  Associations related to the projectôs main target groups (e.g. Alzheimer Europe)  

-  Related projects and initiatives  

Establish first contacts/liaison with related project s, initiatives  and associations  

M13 -M24:  

Establish contacts with  Catalan Neurological Society, Spanish Neurological Society, European 
Alzheime r´s Disease Consortium, Alzheimer Catalunya  

Establish first contacts with 3 European projects  

Maintain contacts with previously contacted entities  

M25 -M36:  

Establish first contacts with 2 additional European projects  

Maintain contacts with previously co ntacted entities  

Thematic events , training, presentation and feedback sessions  

M1 -M12:  

Participation in at least 3 thematic events  
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M13 -M24:  

Participation in at least 3 international events  

At least 1 presentation  & feedback session   

Participation in at least 3 national event s  

Establishment of 1 training session for end users/stakeholders  

M25 -M36:  

Participation in at least 3 international thematic events  

Establishment of 2 presentation  & feedback sessions  targeting the service robotics sector  

Participation in at least 1 national event per partner country  

Establishment of 2 training sessions for end users/stakeholders   

Promotional Content and Dissemination Material  

M1 -M12  

Posting and circulation of the first issue of project Newsletters  

1st version of the  project fact sheet/leaflet , poster and reference presentation  

At least 1 EU -wide press release about the project  

At least 6 national press releases about the project (loc alized press releases)  

M13 -M24:  

Posting and circulation of at least 2 Newsletters issues  

At least 1 EU -wide press release about the project  and localized press releases  

First version of project video  

M25 -M36:  

Posting and circulation of 3 Newsletters issue s  

At least 1 EU -wide press release about the project  and localized press releases  

At least 1 fact sheet/brochure about the Pilots  

Updated version of project leaflet and poster  

At least 1 promotional video about the project, including Pilot trials establishment/ results  

At least 1 article about the project, on a professionals -oriented magazine  

Downloadable software demos  

Table 1 : Draft Strategy per Type of Activity  

 

The table below presents a calendar ïbased overview of actions and events 

related to the projectôs dissemination activities planning. Concerning the ñproject 

dissemination materialò category, the chart demonstrates the timing of the 

development/circulation of initial versions of the related material, as well as the 

indicative timing of subsequent versions, in line with the overall projectôs 

implementation and evaluation plan. With  respect to  the ñeventsò category, the 

table below presents the indicative timi ng of organization of the foreseen 

dissemination events, related to  e.g. the training sessions that will be held with 

potential end -users of the RAMCIP robot, as well as opportunities for the 

organization of the projectôs foreseen presentation and feedback sessions at key 

international events (e.g. EURobotics Forum, ICT event, CeBit, Automatica , HCII 

2016,  etc.).  
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*Invited session on HRI in Assistive Robots , at HCII 2016  

Table 2 : Indicative t imeline overview  of RAMCIP dissemination activities plan  (highlighted cells indicate the planned timing for 
accomplishments in each category ;  key target project events included , further details are  provided in Annex II and Annex III )  

 

 

Jan-15 Feb-15 Mar-15 Apr-15 May-15 Jun-15 Jul-15 Aug-15 Sep-15 Oct-15 Nov-15 Dec-15 Jan-16 Feb-16 Mar-16 Apr-16 May-16 Jun-16 Jul-16 Aug-16 Sep-16 Oct-16 Nov-16 Dec-16 Jan-17 Feb-17 Mar-17 Apr-17 May-17 Jun-17 Jul-17 Aug-17 Sep-17 Oct-17 Nov-17 Dec-17

M1 M2 M3 M4 M5 M6 M7 M8 M9 M10 M11 M12 M13 M14 M15 M16 M17 M18 M19 M20 M21 M22 M23 M24 M25 M26 M27 M28 M29 M30 M31 M32 M33 M34 M35 M36

Initial awareness phase

Targeted Awareness market phase

 Strategic phase 

 Dissemination material - Project 

documentation and online presence 

Project website, Social media SETUPUpdate and maintenance

Press Release

Leaflet

Poster

Reference presentation

Newsletter

Video

Events (participation / organization)

End-users, relatives and caregivers

Training sessions (users) - Goal: to 

setup at least three LUM LUM ACE

Assistive robotics sector + further dis. 

Targets

Presentation and feedback sessions 

Auto

matica

HCII 

2016* EURobF, CeBIT ICT evt

Participation in key external events EURobF, CeBIT

Auto

matica

HCII 

2016* EURobF, CeBIT ICT evt

Liaison with projects and initiatives

Initial contacts/liaison with projects 

and associations

Contacts with 3 projects and 

associations 

Contacts with 2 additional projects  - 

maintaining of previous contacts

EURoboticsForum 

RoboBusinessEU
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2.4.2  Partner roles and responsibilities  

All partners will be actively engaged  in the d issemination activities. The 

dissemination actions are  a crucial parameter for the successful implementation 

of the RAMCIP project, thus a detailed and well defined dissemination plan has 

been  established in the context of T9.1 ñDissemination material and publication 

policyò. To this end, a few practical guidelines, useful for the RAMCIP 

dissemination plan are presented:  

¶ CERTH as the main dissemination task (T9.1) leader will steer, monitor and 

evaluate dissemination activities. In the work of T 9.1, all relevant partners 

shall assist CERTH and will be responsib le for defining and updating the lists of 

candidate events/publication opportunities/liaison opportunities as these have 

been described above.  

¶ Activities related with the main dissemination plan of RAMCIP (papers, 

presentations and contacts with external entities) shall be supervised by 

CERTH (T9.1 leader) and SHADOW (WP9 leader), to ensure coherence and 

consistency. Nevertheless, CERTH and SHADOW may examine these tasks 

with the active participation of other partners.  

¶ Activities related with specific WPs (especially WP2 -WP7, but also WP8) shall 

be supervised by the respective WP leaders.  

¶ In order to prevent any potential  conflicts and overlapping situations, partners 

shall inform the core responsible parties (CERTH, SHA DOW) whenever they 

intend to start a new activity (presentation, paper submission, meeting, press 

release). By default, activities are approved if no objection is raised.  

¶ All the involved partners shall promptly report each dissemination activity, to 

allow  timely steering of WP9. More specifically, each partner has to inform 

about the activity shortly after the realization of this dissemination activity 

and provide relevant material (presentations, photos, papers, material) both 

to CERTH (T9.1 leader and pr oject website administrator) and SHADOW (WP9 

leader).  

¶ Indicative leading roles of partners with  respect to liaison and collaboration 

with related projects, initiatives and associations are reported in Annex II of 

the deliverable.  

 

2.4.3  Expected Results and Succ ess Indicators  

The initial roadmap plan presented in Table 1 above  (Draft Strategy and Success 

Indictors per Type of Activity) already includes an ind icative set of quantitative 

expected results (e.g. number of actions) and a set of performance metrics. 

These metrics will be used  to provide a measure of success for the dissemination 

activities. These indicators thus  set the basis for the dissemination report  

deliverables  (current and upcoming) . 

2.5  Quality and legal - ethical conformity assurance  

The RAMCIP consortium comprises eight partners from different EU countries and 

backgrounds, and it is expected that external groups will be involved in various 

ways t hroughout the projectôs lifetime. It is also a general observation that either 

implicitly or explicitly, all of the project partners are involved in dissemination 

activities. However, dissemination activities are the ones that present  the 

projectôs results to the public. The partners are in general agreement that the 

dissemination should be executed in a manner designed to:  

Å Present the project and its work in a consistent way  

Å Safeguard the partnersô and the projectôs work and reputation, both 

legally an d ethically  
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Å Maximize effect and minimize cost of activities  

All of the above require that the various actions that export the projectôs work or 

import othersô effort, knowledge, or technology conform to quality, legal, and 

ethical guidelines. Nevertheles s, it is almost impossible to pose a priori 

quantitative rules for corresponding issues related to such activities. Therefore, a 

series of  guidelines have been defined , and each case will be considered as a 

separate opportunity or event. This clarifies tha t the RAMCIP consortium  monitor s 

the various activities so as to  take corresponding action s if  necessary .  

It is important that the results of RAMCIP are not overstated or understated, and 

that positive successes are reported in the media within ethical gu idelines. The 

manner in which RAMCIP information is disseminated should always anticipate 

the different possible reactions. It is important that any project in this field does 

not, by its actions, degrade the wider public opinion of the novel techniques be ing 

created, which to some may be bordering on invasive or opening the doors to 

potential  loss of privacy.  

Similarly, the exploitation arguments made in  the scope of  the project should 

take into account both the need for cost containment in the EU health s ystem and 

the need for industry to make a profit. The project partners are mindful that for 

most citizens healthcare costs are a serious social topic. Therefore,  the financial 

return and cost should be wisely argued when the target market consists of 

menta lly vulnerable individuals.  
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3.  Dissemination Activities for the Reporting Period  

3.1  Web Presence Dissemination Activities  

The Web -based dissemination activities aim to establish and conduct the overall 

Web and Social presence of the RAMCIP project contributing to the creation of 

public awareness about the projectôs main objectives and results.  

This chapter describes the RAMCIP project portal, which has been developed 

since Month 1 of the project, is regularly updated and will be maintained for at 

least  three ye ars after the end of the project.  

Furthermore, during the reporting period the project has established additional 

online presence by exploiting popular web 2.0 channels and social media, towards  

further enhancing the project and engaging the web2.0 commun ity as multipliers 

of the diffused  knowledge . The RAMCIP profiles in Twitter and LinkedIn can be 

considered as core web instruments utilized to contribute to the projectôs wider 

and effective dissemination.  

All the above mentioned means of communication are regularly updated in an 

integrated and complementary manner thus establishing a unified and 

coordinated communication framework. The main web -based dissemination 

activities are analysed in the following sections.  

3.1.1  Web Portal Presence  

The website for the RAMCIP project is publicly available at the following link: 

www.ramcip -project.eu , and is held/maintained by CERTH - ITI. The home page 

(Figure 3) introduces the project by giving some basic information about it and its 

aims. Furthermore it contains the latest news of the project.  

 

http://www.ramcip-project.eu/
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Figure 3 : Home page of the RAMCIP website with project news feed  

 

The RAMCIP web portal is the primary  route for the dissemination of the project 

activities and thus special attention is given in this scope. . A screenshot of the 

project news as disseminated through the RAMCIP portal  is provided in Figure 4 

below . 
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Figure 4 : Screenshot of a project news item  

 

Moreover, the RAMCIP portal provides access to  the  RAMCIP dissemination 

material, such as the press releases, newsletters, poster etc . ( Figure 5) , sci entific 

project publications ( Figure 6), while a special section of the portal is dedicated to 

provid ing  public access to the projectôs public deliverables (Figure 7).   

 

 

Figure 5: The ñpress-kitò section of the RAMCIP website 
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Figure 6: The ñPublicationsò section of the RAMCIP website 

 

 

Figure 7: The ñPublic Deliverablesò section of the RAMCIP website 

 

Further details over the design, structure and content of the RAMCIP website can 

be found in the deliverable D9.2.  

The table below summarises the key new material that has been added to the 

projectôs website during the reporting period, in terms of project news, 
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participation in events & conferences, added dissemination material a nd project 

documentation.  

 

Table 3 -  Overview of RAMCIP  Dissemination Material  published on the website  

News & Events  

 1 st  year  Total  

Project News  11  1 1  

Newsletters  1 1  

Events & Conferences  8 8  

Results  

Public Deliverables  4 4  

Publications  5 5  

Dissemination Material  4 4  

 

3.1.1.1  RAMCIP Web Portal Usage Statistics  

As reported in D 9.2, Google Analytics have been activated on the ramcip -

project .eu domain in order to provide the following specific statistical insights:  

¶ number of visits and number of unique visitors  

¶ visit duration and last visits  

¶ authenticated users and last authenticated visits  

¶ days of week and rush hours (pages, hits, KiloBytes for each hour and day 

of week)  

¶ domains/countries of visitors  

¶ host list, last visits and unres olved IP addresses list, most viewed, entry 

and exit pages  

¶ browsers used  

¶ robot visits  

¶ search engines, key phrases and keywords used to arrive at site  

¶ number of times site is "added to favorites bookmarks"  

 

During the first project year, the RAMCIP project ôs website received more 

than  6000 sessions from around the world.  

 

In the following figures , detailed statistics  on the RAMCIP website usage for the 

first 12 months of the project are provided (Figure 8, Figure 9) . Moreover,  the 

way that the RAMCIP project appears in popular web search e ngines  (Google , 

following proxy -based anonymized searches )  given  relevant keywords , is shown  

(Figure 10  -  Figure 12 ) .  
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Figure 8 : Audience Overview statistics  
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Figure 9 : Frequency and Recency statistics  
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Figure 10 : Search results for ñramcip  projectò on Google.com ï 1 st  result  
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Figure 11 : Search results for ñservice robot for MCI ò on Google.com ï all first 
four results refer to RAMCIP  

 


















































































